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English Version [Max. Marks: 100]
Q.1 Answer in brief: 20

Explain the selling concept.

Explain the concept of Need and want with suitable example.
What is Place marketing?

Give definition of product mix

List down the four factors affecting organizational buying behavior.
What are the two major differences between business market and
consumer market?

7. Give the definition of organizational buying behavior.

8. What are the four tools of relationship marketing?

9. Give four requirements of effective Segmentation.

10. What is tele-marketing?
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Q.2 a. Explain labeling and its functions in detail. 8
b. What is product planning? Explain the reasons of product failure. 8

OR
Explain the following concepts in brief: 16

a. Conversational marketing
b. Digital marketing
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c. Experiential marketing
d. Moment marketing

Q.3 Explain the new product development process in detail. 16
OR

Explain classes of buyer. Also explain factors affecting buyer's behavior. 16

Q.4 Explain consumer buying decision making process in detail. 16
OR

Explain the roles, types, and functions of packaging and labeling. 16

Q.5 Define target market. Explain the bases process of marketing segmentation. 16
OR

Explain following concepts in brief: 16

a) Mobile marketing
b) Green-marketing
c) B2C marketing

d) Digital marketing

Q.6 Write Short Notes (Any Two): 16

(a) Assembling, grading, standardization Target marketing
(b) Product life cycle

(c) Contextual marketing

(d) Marketing philosophies
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Gujarati Version [Max. Marks 100]
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